


High-level executives at large global corpora-
tions today have a deep thirst for supply
chain information. This is the exact audience
that vendors of emerging business technolo-
gies are seeking to reach with their market-
ing message. CSCMP’s Supply Chain
Quarterly provides a unique channel be-
tween these buyers and the sellers.

The magazine achieves this objective by cap-
turing the attention of these busy executives
with the highest-value, must-have business intelligence available. Simply put, The Quar-
terly “captures the readers with content.”

CSCMP’s Supply Chain Quarterly is the only publication focusing solely on the infor-
mational needs of these high-level supply chain decision makers. With an array of staff-
written stories as well as articles contributed by leading supply chain practitioners,
academics, and consultants, The Quarterly provides unparalleled thought leadership on
international and domestic supply chain operations. Five times a year the publication of-
fers fresh, cutting-edge ideas on all aspects of the global supply chain, including product

design, procurement, manufacturing, finance,
logistics, warehousing, transportation, human
resources, information technology, and con-
sumer/customer demand. The magazine of-
fers professionals both insight and advice on
how to make their supply chain operations a
success.

Authorities and leading thinkers in the field
are invited to share their expertise and
knowledge with their peers by writing arti-
cles for the publication. Furthermore, indus-

try experts are encouraged to publish groundbreaking research first in this magazine. A
staff of seasoned journalists with decades of supply chain reporting experience provides
articles as well.

[Editorial Mission]



CSCMP’s Supply Chain Quarterly is delivered to an audience of 15,000 supply chain executives, including approximately
10,000 paid subscribers who are members of the Council of Supply Chain Management Professionals (CSCMP). It is the only
publication in the field to reach the entire CSCMP membership. Additionally, bonus distribution of each issue targets supply
chain executives outside the United States. As the magazine’s paid circulation grows, so does its marketing reach.

CSCMP’s Supply Chain Quarterly is a paid-subscription magazine that is sent to every member of CSCMP as well as other
supply chain executives. The following information presents a profile of CSCMP’s membership. For a breakdown of the maga-
zine’s total circulation, please see our Publisher’s Circulation Statement.

[Audience Profile]

GEOGRAPHIC LOCATION
United States 84.5%
International 15.5%

SOURCE: CSCMP, JUNE 2010

DEMOGRAPHIC INFORMATION
Male 83.4%
Female 16.6%

SOURCE: CSCMP, JUNE 2010

POSITION WITHIN COMPANY
President/CEO/Corporate Officer 10.0% 
Senior Vice President/Vice President 15.0%
Director-Supply Chain, Logistics 24.0%
Manager of Supply Chain, Logistics, Operations, Sourcing 37.0%
Other 13.0%

SOURCE: “The Power of SCQ Study,” Affinity Research, September 2010

SUBSCRIBER PROFILE
A study of the The Quarterly’s entire audience found that the average subscriber:

▪ Oversees a $47 million supply chain budget
▪ Manages 70 employees
▪ Works for a company with annual revenue of $1.2 billion
▪ Has 18 years of experience

In addition:
▪ 60% buy material handling equipment
▪ 76% buy transportation services
▪ 89% buy technology services

SOURCE: “The Power of SCQ Study,” Affinity Research, September 2010



[Audience Profile]
OUR READERS
Who reads CSCMP’s Supply Chain Quarterly?

You don’t have to scan too far down this list of randomly selected listings from our circulation 
file to get a true sense of the strength and value of our paid subscribers as buyers of supply 
chain products and services.

Company name: Titles

3M Company: Supply Chain Operations Manager, Supply Chain Manager, 
Project Manager

Dell Computer Corp.: Director, Director of Domestic Logistics, Site Manager, 
Manager, Logistics Services, Sr. Manager

JCPenney: Senior Audit Manager, Facility Manager, Sr Mgr Logistics Strategy, 
Planning & Analytics, Procurement Agent - Logistics, Operations Mgr, Order Services
Manager, VP, Director of Operations & Engineering, VP, Director of Operations, 
Logistics Function Supervisor

Kellogg Co: Plant Operations Manager, Vice President, Director, Distribution, Sr. Manager Customer
Logistics, Executive Vice President

Microsoft Corp.: Sr Logistics Manager, Senior Director, Logistics & Distribution, Marketing Project
Manager, Director Industry Marketing, Industry Sales Director, Director, Solution Management

Philips: Supply Chain Processes and Strategy, VP Logistics, Sr Director, Director Distribution & Trans,
Sr. Manager, Air/Courier, F&D APAC

Sony Electronics Inc.: Senior Vice President, Sr. Manager, Logistics Strategy, VP Sales Operations

Starbucks: Distribution Manager, Distribution Supervisor, Vice President, Director Global Trans 
& Dist, Sr Sourcing Manager, Plant Director, DC Operations Manager II, Business Analysis Manager,
Procurement Manager, Department Manager CPG

Wal-Mart: General Manager, Director of International Replenishment, General Manager, Vice 
President, Senior Director, Logistics, Logistics Director, President and Chief Executive Officer, 
Senior Vice President, Regional VP Logistics, Operations Manager, Logistics, Sr. Manager, 
Transportation & Supply Chain, Operations Manager, Logistics, Director of Supply Chain, 
Operations Manager



Our most recent readership study validates that
CSCMP’s Supply Chain Quarterly is fulfilling its mis-
sion of providing a journal of thought leadership for
global supply chain executives. Responses to the sur-
vey confirm that readers place a high value on the
publication’s readability and spend a considerable
amount of time reading the contents of each issue.

For the readership study, readers received an e-mail
prompting them to go to an online survey website.
Ninety subscribers responded to the invitation and
completed the survey—a statistically valid 1 percent
response rate to the approximately 9,000 invitations
sent out.

As a journal of thought leadership, The Quarterly
often presents innovative and complex ideas for op-
erating supply chains more efficiently. The magazine’s
editorial staff spends a great deal of time working
with subject-matter experts to develop exclusive ar-
ticles for the publication and then editing their sub-
missions. Clearly, those efforts are noticeable to
subscribers, and readability appears to be a key rea-
son for readers’ affinity with The Quarterly. When
asked if the magazine did a good job of making com-
plex material readable and understandable, 96 per-
cent said yes. The magazine is “clean and easy to
read,” wrote one respondent in the comment section
of the online survey. “It’s a good [publication], well-
written and informative,” wrote another.

The publication’s content engages the readers, and
survey takers said they spend a considerable amount
of time with the magazine. Fifty-three percent of re-
spondents reported that they had read all of the last
four issues. In addition, 49 percent said they spend
45 minutes or more reading each issue.

The survey also shows that readers find the informa-
tion in The Quarterly to be pertinent to their work as
supply chain professionals. A full 97 percent of re-
spondents said that the information presented in
each issue is either “very useful” or “somewhat use-
ful” in their jobs. In addition, 84 percent said that the
magazine provides them with new ideas that are rel-
evant to their work. “I find The Quarterly to be very
useful in finding out what is happening and about
processes used by international companies to im-

prove their cost as well as become competitive,”
wrote one respondent.

When asked about their specific areas of interest,
readers said they are most interested in articles
about logistics and global developments. Readers
were asked to rank supply chain categories on a scale
of 1 to 5, with 5 being most important and 1 least im-
portant. Given CSCMP’s previous identity as the
Council of Logistics Management, it was no surprise
that 91 percent of survey takers ranked logistics at 4
or 5. Next was global viewpoints, with 74 percent of
respondents ranking that subject either 4 or 5 in im-
portance. The remaining subjects ranked at 4 or 5
were as follows: technology, 61 percent; procure-
ment, 52 percent; finance, 38 percent; and manufac-
turing, 34 percent.

The survey also asked readers about where they ob-
tain information about supply chain management. Al-
though most readers (84 percent) still turn to print
publications first, online communication vehicles are
gaining ground, as indicated by the fact that 73 per-
cent also visit websites and 58 percent read elec-
tronic newsletters.

On the marketing side, The Quarterly provides an au-
dience of supply chain professionals that no other
publication reaches. When asked which other web-
sites or publications they rely upon for information,
57 percent said Supply Chain Management Review,
followed by Supply Chain Brain with 51 percent. In all,
readers cited 35 other media outlets as sources of in-
formation—a clear indication that most other publi-
cations reach just a small percentage of Supply
Chain Quarterly’s readership. This is just one reason
why the magazine offers unique value for advertisers
who want to present their marketing message to this
influential audience.

In summary, Supply Chain Quarterly is without
doubt successfully fulfilling its mission to be a publi-
cation of thought leadership for global supply chain
professionals. One satisfied survey respondent accu-
rately summed up the magazine’s editorial mission:
“Keep the focus on demanding excellence and on
thought-provoking articles.”

[Readership Report]



[Readership Survey Results]
The survey results are based on 90 complete responses.

1.) Does CSCMP’s Supply Chain Quarterly overall do a good
job of making complex material readable and understand-
able?
Yes 96 percent
No 4

2.) How useful to your job is the information presented in
The Quarterly?
Very useful 43 percent
Somewhat useful 55
Not useful 2

3.) Has The Quarterly introduced you to new ideas that are
relevant to your work?
Yes 84 percent
No 16

4.) Looking back on the past year, have you …
Read all four issues of the magazine 53 percent
Read three of the four issues 13
Read two out of the four issues 26
Read one out of the 4 issues 7
Read none 1

5.) How much time do you typically spend reading each
issue?
More than 90 minutes 7 percent
60–90 minutes 16
45–60 minutes 26
30–45 minutes 29
15–30 minutes 14
Less than 15 minutes 8

6.) The Quarterly covers certain aspects of the supply chain
in each issue. On a scale of 1 to 5, with 5 representing the
greatest importance and 1 the least importance, please
rank your interest in each category.

1 2 3 4 5
Logistics 2% 2% 4% 21% 70%
Global viewpoints 1 4 20 32 42
Technology 2 12 24 40 21
Procurement 6 19 23 28 24
Finance 6 22 33 24 14
Manufacturing 19 19 28 21 13 

7.) From what sources do you obtain business information
to help you improve your understanding of supply chain is-
sues and your company’s supply chain operations?
Business magazines 84 percent
Websites 73
Conferences and trade shows 62
E-mail newsletters 58
Business/trade associations 53
Other 4
Note: Multiple responses allowed

8.) Which other publications or websites do you rely on to
obtain supply chain information?
Supply Chain Management Review 57 percent
SupplyChainBrain 51
Supply Chain Digest 42
Other 26
Supply & Demand Chain Executive 20
SCExecutive.com 16
SupplyManagement.com 16
SCE Magazine (Supply Chain Europe) 3
Supply Chain Standard 3
eSide Supply Management 0 
Note: Multiple responses allowed

[Readership Report]



[The Editorial Team]
CSCMP’s Supply Chain Quarterly is the work of a team of veteran jour-
nalists with decades of experience reporting and writing on supply chain
topics.

Mitch Mac Donald, Group Editorial Director, has over 25 years of ex-
perience in both the newspaper and magazine businesses. Twice named
one of the Top 10 Business Journalists in the U.S., he has served in a mul-
titude of editorial and publishing roles. The leading force behind the
launch of Supply Chain Management Review, he was that brand’s found-
ing publisher and editorial director from 1997 to 2000. Additionally, he has
served as news editor, chief editor, publisher, and editorial director of Lo-
gistics Management, as well as publisher of Modern Materials Handling.
Mitch is also the president and CEO of AGiLE Business Media, LLC, which
publishes DC VELOCITY.

Peter Bradley, Editorial Director, is an award-winning career journalist
with more than three decades of experience in both newspapers and na-
tional business magazines. His credentials include seven years as the
transportation and supply chain editor at Purchasing magazine and six
years as the chief editor of Logistics Management. Well-known in the lo-
gistics and transportation community, he also serves as editorial director
of DC VELOCITY.

James A. Cooke, Editor, has been covering logistics, transportation, and
supply chain strategy and technology for more than 25 years. A former
editor at Logistics Management magazine, he has earned numerous
awards for his articles spotlighting supply chain developments and trends.
During his tenure at that publication, he served as news editor, interna-
tional editor, feature writer, technology editor, and executive editor. The
founding chief editor of Supply Chain Management Review, he is a fre-
quent speaker on the logistics conference circuit.

Karen Bachrach, Executive Editor, has more than two decades of
magazine editing and production experience. She previously worked at
such publications as Purchasing and Logistics Management. She was
also was managing editor of Supply Chain Management Review from
1997 through 2002. Since 2002, she has been a member of the editorial
staff of DC VELOCITY.

Toby Gooley, Managing Editor, is one of the most experienced members
of the logistics trade press—and one of the very few who has actually
done the readers’ job. Following 10 years working in operations and cus-
tomer service for export trading and ocean shipping companies, she spent
20 years at Logistics Management magazine, where she covered interna-
tional logistics and managed editorial operations.

Susan Lacefield, Associate Managing Editor, has been working for sup-
ply chain publications for more than 15 years. Before joining CSCMP’s
Supply Chain Quarterly, she was an associate editor for Supply Chain
Management Review, where she was responsible for working with con-
tributing authors and editing articles. She also wrote feature articles for
Logistics Management magazine.

Madeleine Miller-Holodnicki, Senior Editor and CSCMP Liaison, is
Manager of Communications for the Council of Supply Chain Manage-
ment Professionals (CSCMP). She also is editor of several of CSCMP’s
member publications, e-newsletters, and its website, cscmp.org; and is a
speechwriter. Prior to moving into corporate communications, Madeleine
worked in a variety of media, including stints as a radio, television, and
newspaper journalist.

David Maloney, Senior Editor, Special Projects and eContent, has
been a journalist for more than 25 years. Prior to joining DC VELOCITY in
2004, he was senior editor for Modern Materials Handling. Dave has ex-
tensive experience as a broadcast journalist, television producer, and di-
rector. He combines a background of reporting on logistics with
video-production experience to bring such new features as Web-based
videos and Webcasts highlighting distribution and logistics facilities to
CSCMP’s Supply Chain Quarterly readers.

Steve Geary, Editor at Large, has more than two decades of experience
in global supply chains as an industry executive, consultant, researcher,
teacher, and author. He is the president of Supply Chain Visions Inc., a
thought leader in supply chain management and performance measure-
ment, and works extensively with the U.S. Department of Defense. He is
also a faculty member and research associate at the University of Ten-
nessee’s College of Business Administration.

Mark Solomon, Editor at Large, has spent 25 years in transportation,
logistics, and supply chain management as a journalist and public rela-
tions professional. He has worked in Washington as a reporter for the
Journal of Commerce and Traffic World covering the aviation and trucking
industries, the Department of Transportation, Congress, and the U.S.
Supreme Court. Most recently, he ran Media-Based Solutions, a public re-
lations firm in Atlanta.

Keisha Capitola, Director of Creative Services/Production Manager,
has extensive experience in business publication design. She was a mem-
ber of the creative team that led the redesigns of such magazines as Lo-
gistics Management, Industrial Distribution, Modern Materials Handling,
and Supply Chain Management Review. Keisha has received numerous
national Gold awards for design excellence from the American Society of
Business Publication Editors and American Graphic Design awards from
Graphic Design: USA. 

Jeff Thacker, Director of eMedia, has been building websites and Web
applications and managing e-newsletter development for more than a
decade. He joined DC VELOCITY in 2004 after five years as a member of the
electronic media and production staff at Supply Chain Management Re-
view and Logistics Management.

[The Business Team]
Jim Indelicato, Group Publisher, is well known in the business publish-
ing field for his long-term experience in the logistics and supply chain
markets. A founding principal of AGiLE Business Media, LLC, he served as
the founding publisher of DC VELOCITY. Prior to that, Jim spent 10 years
with Cahners Publishing (now Reed Business Information) with sales and
management responsibilities for material handling and supply chain pub-
lications, including service as National Sales Manager of Modern Materials
Handling. Jim is highly regarded for his strong commitment to customer
service and his keen market insights and marketing savvy.

Gary Master, Publisher, is a founding principal of AGiLE Business Media,
LLC and has served as its director of business development since its
launch in January 2003. In that role, he was responsible for the manage-
ment of sales and circulation operations and has been a key driver of new
products and initiatives. Prior to joining AGiLE, he was president of Green
Associates, a consulting and marketing services firm. A key player in the
logistics market for more than 20 years, Gary has a proven track record
in market development for his customers and is highly sought after by
companies seeking leading-edge insight and marketing strategy.

[Our Team of Experts]



Each regular issue of CSCMP’s Supply Chain Quarterly will offer compelling articles that span the functions of the supply chain.

[2012 Editorial Calendar]

Supply Chain
Leader Profile

Global 
Developments

Technology
Trends

Manufacturing

Strategic 
Visions

Procurement
Focus

Logistics 
Leadership

Ad Close

Bonus 
Distribution

Q1 / 2012

Riding the wave 
of change

Regional supply
theatres 

The right tools for
transformation

Building to 
demand

Achieving 
sustainability

Strategic sourcing 
models

Orchestrating 
relationships

February 17

CSCMP Europe
2012

Q2 / 2012

Excellence in 
execution

Using e-commerce
to erase borders 

Deciphering 
demand signals

Time to 
near-shore?

Creating 
resiliency

Managing supplier
risk

Improving delivery
performance

May 18

CSCMP Annual
Global Conference

Q4 / 2012

Benchmarked as
the best

Leaping over
trade barriers

Solutions: The next 
generation

Production 
flexibility

Delivering 
customer value

Successful supplier
collaboration

Enhancing
customer service 

November 16

ProMat 2013

AUGUST 2012
Annual Special Edition:
“The State of Logistics”

This special issue examines
economic trends and develop -
ments affecting North American
logistics. It will include an analy -
sis of CSCMP’s annual “State of
Logistics” Report, followed by
commentaries on the outlook for
major functional areas, including:

� Trucking
� Third-party logistics
� Railroads/intermodal
� Warehousing
� Ocean shipping
� Technology
� Air freight
� Energy
� Inventory

SPECIAL ADVERTISING
OFFER:
Every full-page advertiser in the
Annual Special Edition will receive
a FREE company profile page.

Ad Close: July 13

Bonus Distribution: 
CSCMP Annual Global
Conference
An SCQ EXCLUSIVE! All attendees
will receive this issue in their
conference registration packets.

Q3 / 2012

Being proactive 
for success

Getting ready for
emerging markets

Insightful
intelligence

End-customer
synchronization

Total cost 
engineering

Smart
sourcing

In-house vs. 
outsourced

August 17

CSCMP Annual
Global Conference



[GENERAL INFORMATION]
We prefer that you submit your materials electronically by following the FTP instructions below. You may also send ad materials, instructions, and color speci-
fications to AGiLE Business Media, 19 Freedom Road, Scarborough, ME 04074. Contact Keisha Capitola at (508) 326-2324 or keisha@SupplyChainQuarterly.com.

[FTP INSTRUCTIONS FOR SUBMITTING AD MATERIAL ELECTRONICALLY]
1. Open your FTP client
2. In the address bar enter: ftp.SupplyChainQuarterly.com
3. Log in using advertiser@SupplyChainQuarterly.com as your user ID and use supplychainAds (case sensitive) as your password
4. If necessary, navigate folders to ‘users’ > ‘advertiser%SupplyChainQuarterly.com’
5. Drag the ad file into the window
6. Drag files only, not folders containing files

[DIGITAL AD MATERIALS]
Acceptable Platform and Software: PDF files are preferred. These files must be saved as CMYK with graphics and fonts (PostScript fonts only) embedded. They must
be high resolution and optimized for press. Native files created in the following software programs are also accepted: Adobe Illustrator and Adobe Photoshop. Graphics
should be saved at 300 dpi at 100% of their size and formatted as either .tiff or .eps files. RGB, Indexed Color, or Duotone images must be converted to CMYK. All fonts
and graphics must be included. Only PostScript fonts are acceptable.
Acceptable Media: Digital ads may be submitted on CDs and sent to the address listed under General Information.
Acceptable Compressed Files: Stuffed (.sit), self-extracting archive (.sea), and zipped (.zip) files are all acceptable.
We strongly urge that a printed proof of the ad also be provided. If no proof is provided, CSCMP’s Supply Chain Quarterly cannot accept responsibility for
inaccurate ad reproduction.

[CLOSING DATES & MATERIAL DEADLINES]
Issue Publication Date Ad Close Material Deadline
Quarter 1/2012 3/17 2/17 2/24
Quarter 2/2012 6/21 5/18 5/25
Annual Special Edition: “The State of Logistics Report”

8/9 7/13 7/20
Quarter 3/2012 9/16 8/17 8/24
Quarter 4/2012 12/14 11/16 11/22

[PRINT ADVERTISING RATES FOR 2012]
Full page 1/2 page 1/3 page 1/4 page

1x $7,700 net $4,400 net $3,410 net $2,530 net
4x $6,435 net $3,465 net $2,805 net $1,898 net All rates in U.S. dollars
Special combination rates with DC VELOCITY are available. Please contact your sales representative regarding these special opportunities.

[ONLINE ADVERTISING RATES FOR 2012 (www.SupplyChainQuarterly.com)]
For rates and specifications for our website www.SupplyChainQuarterly.com and other electronic media, see “Online Advertising Rates” and “Online Advertising
Specifications” in the “Media File” section of our website. 

[GENERAL RATE POLICY]
Advertising copy subject to acceptance by Publisher. Advertising not easily distinguishable from editorial must be labeled “advertisement.” Publisher reserves right to
hold advertiser and/or its advertising agency jointly and severally liable for payment due to Publisher. Rates are subject to change upon notice from Publisher. Advertisers
may cancel or amend schedule without incurring short-rate adjustment at time rate revision becomes effective. All advertisements are accepted and published by the
Publisher upon the representation that the agency and advertisers are authorized to publish the entire contents and subject matter thereof. In consideration of the
Publisher’s acceptance of such advertisements for publication, the agency and advertiser will indemnify and save the Publisher harmless from and against any loss or
expense arising out of publication of such advertisements, including, without limitation, those resulting from claims or suits for libel, violation of rights of privacy, pla-
giarism, and copyright infringement. Publisher is not liable for delays in delivery/non-delivery in the event of Acts of God, action by governmental or quasi-governmental
entity, fire, flood, insurrection, riot, explosion, embargo, strikes whether legal or illegal, labor or material shortage, transportation interruption of any kind, work slowdown,
or any condition beyond the control of Publisher affecting production or delivery in any manner.

[MAGAZINE SPECIFICATIONS]
Ad Size: Dimensions: width x height
Full Page Bleed size: 8-3/4" x 11"

Trim size: 8-1/2" x 10-3/4"
2-Page Spread Bleed size: 17-1/4" x 11"
1/2 Page, Horizontal 7" x 4-7/8"
1/2 Page, Vertical 3-3/8" x 10"
1/2 Page, Island 4-1/2" x 7-1/2"
1/3 Page, Vertical 2-1/4" x 10"
1/3 Page, Square 4-1/2" x 4-7/8"
1/4 Page, Vertical 3-3/8" x 4-7/8"

[Publishing Dates, Rates, Deadlines, and Specifications]

Full Page 2-Page Spread 1/2 Horiz. 1/2 Vertical

1/2 Island 1/3 Vertical 1/3 Square 1/4 Vertical



Ad materials and profiles are due July 13, 2012

[GENERAL INFORMATION]
We prefer that you submit your materials electronically by following the FTP instructions below. You may also send ad materials, instructions, and color speci-
fications to AGiLE Business Media, 19 Freedom Road, Scarborough, ME 04074. Contact Keisha Capitola at (508) 326-2324 or keisha@SupplyChainQuarterly.com.

[FTP INSTRUCTIONS FOR SUBMITTING AD MATERIAL ELECTRONICALLY]
1. Open your FTP client
2. In the address bar enter: ftp.SupplyChainQuarterly.com
3. Log in using advertiser@SupplyChainQuarterly.com as your user ID and use supplychainAds (case sensitive) as your password
4. If necessary, navigate folders to ‘users’ > ‘advertiser%SupplyChainQuarterly.com’
5. Drag the ad file into the window
6. Drag files only, not folders containing files

[DIGITAL AD MATERIALS]
Acceptable Platform and Software: PDF files are preferred. These files must be saved as CMYK with graphics and fonts (PostScript fonts only) embedded. They must
be high resolution and optimized for press. Native files created in the following software programs are also accepted: Adobe Illustrator and Adobe Photoshop. Graphics
should be saved at 300 dpi at 100% of their size and formatted as either .tiff or .eps files. RGB, Indexed Color, or Duotone images must be converted to CMYK. All fonts
and graphics must be included. Only PostScript fonts are acceptable.
Acceptable Media: Digital ads may be submitted on CDs and sent to the address listed under General Information.
Acceptable Compressed Files: Stuffed (.sit), self-extracting archive (.sea), and zipped (.zip) files are all acceptable.
We strongly urge that a printed proof of the ad also be provided. If no proof is provided, CSCMP’s Supply Chain Quarterly cannot accept responsibility for
inaccurate ad reproduction.

[MAGAZINE SPECIFICATIONS]
Ad Size: Dimensions: width x height
Full Page Bleed size: 8-3/4" x 11"

Trim size: 8-1/2" x 10-3/4"
2-Page Spread Bleed size: 17-1/4" x 11"
1/2 Page, Horizontal 7" x 4-7/8"
1/2 Page, Vertical 3-3/8" x 10"
1/2 Page, Island 4-1/2" x 7-1/2"
1/3 Page, Vertical 2-1/4" x 10"
1/3 Page, Square 4-1/2" x 4-7/8"
1/4 Page, Vertical 3-3/8" x 4-7/8"

[PROFILE SIZE AND SPECS]
Profile must fit within 7.375" w X 9.75" h. A press-optimized PDF is required. The file must be saved as CMYK with all graphics and fonts (Postscript fonts only) em-
bedded. Contact Keisha Capitola at keisha@SupplyChainQuarterly.com with any questions.

[Special Issue Ad and Profile Information]



[Sponsored subscriptions:
Take your message across the globe!]

Looking for a high-impact, innovative way to raise your company’s brand awareness in
the supply chain field? The Quarterly’s bulk, sponsored subscriptions offer the perfect
solution.

You can send this award-winning publication to your best customers or prospects for
one year at a sizeable discount off the standard subscription rate. You provide us with
a list of recipients, and we will poly-bag the first issue with an introductory letter stating
that a one-year subscription is being sent to them courtesy of your company.

Contact your Supply Chain Quarterly sales representative to learn how you can join
the many sponsors who have taken advantage of this unique opportunity.

[Sponsored Subscriptions]



[Web Site Sponsorships]
Supply Chain  Quarterly’s website
(www.SupplyChainQuarterly.com) is
the foundation of all our e-products.
The site’s contemporary design allows
supply chain executives to quickly ac-
cess exactly the business intelligence
they want and need, making it the “go
to” source for innovative thinking in
supply chain operations.

▪ We offer a wide array of brand-
building website sponsorship op-
portunities to fit every budget and
marketing objective.
▪ PRICES range from $10,250 (net/year) to $15,500 (net/year).

[E-Newsletters]
Supply Chain Executive Insight
In 2010, we launched the Supply Chain Executive Insight monthly 
e-newsletter, and it quickly became a smash hit. With over 25,000 sub-
scribers, it is targeted directly to those supply chain executives worldwide
who want more information about their market and their profession from
the standard-bearer for groundbreaking, supply chain content, CSCMP’s
Supply Chain Quarterly.

Supply Chain Executive Insight reaches all 15,000 subscribers to our
print edition as well as other global supply chain professionals with
proven buying influence for supply chain-related products and services. 

Supply Chain Executive Insight offers:
▪ Insightful commentary by Editor James Cooke on trends affecting
today’s supply chains
▪ Expanded content from the popular “Forward Thinking” section of
The Quarterly

Each edition of Supply Chain Executive Insight offers three sponsorship
positions. In addition to the inherent value of associating your brand with
the world’s premier source of high-level supply chain content, you’ll re-
ceive another key benefit: the name of each e-mail recipient who clicks
on your sponsorship message will be delivered to you as an actionable
sales lead.

▪ PRICES range from $4,500 (net) for the top-level position in Supply
Chain Executive Insight to $2,575 (net) for the third-level position.

CSCMP’s Supply Chain Quarterly PREVIEW e-Newsletter
Transmitted the same day that the print issue of The Quarterly is mailed,
this companion e-newsletter gives our core audience of 15,000 print sub-
scribers a quick look at the new issue—and provides sponsors qualified
leads.

Each edition of CSCMP’s Supply Chain Quarterly PREVIEW offers three
sponsorship positions. In addition to the inherent value of associating your
brand with the world’s premier source of high-level supply chain content,
you’ll receive another key benefit: the name of each e-mail recipient who
clicks on your sponsorship message will be delivered to you as an action-
able sales lead.

▪ PRICES range from $3,500 (net) for the top-level position in CSCMP’s
Supply Chain Quarterly PREVIEW to $1,975 for the third-level position.

[Videocasts/Webcasts]
Vendors can get the word out about their latest technology or newest
products and services with an audio or video Videocast/Webcast pro-
moted to the readership of CSCMP’s Supply Chain Quarterly. A Video-
cast/Webcast moderated by one of our editors allows the sponsor the
chance to showcase a customer or talk about the advantages of its prod-
ucts and services in the marketplace. 

▪ Readers of The Quarterly will be alerted to the Videocast/Webcast
event by a special e-mail blast. After the initial event, we will post the
Videocast/Webcast on The Quarterly’s website for six months.
▪ Invitations to view the Videocast/Webcast will be transmitted via e-
mail to The Quarterly’s core audience of 15,000 supply chain execu-
tives, plus other global supply chain professionals with proven buying
influence for supply chain-related products and services. 
▪ Information about each recipient of the e-invite who clicks through
to view the Videocast/Webcast will be delivered to you as a hard, ac-
tionable, qualified sales lead.
▪ PRICE: $13,500 (net)

[Dedicated e-Letters / White Papers]
Supply chain professionals are keen to learn about the latest product and
technology developments. A dedicated e-mail notice is a perfect vehicle
for directing supply chain professionals to white papers, company profiles,
and capabilities reports that offer a high level of detail about the impor-
tance of a new service, product, or technology.

▪ Sponsors of dedicated e-letters will receive the names of all recipients
who click through to access full details about their message, thus pro-
viding hard, qualified, actionable sales leads.
▪ PRICE: $5,500.

[Supply Chain Quarterly Online]
Both branding and lead-generation products are available from Supply Chain Quarterly’s vastly expanded menu of e-products. These include Web
page banners, e-newsletter sponsorships, Videocasts/Webcasts, streaming video sponsorship, and dedicated e-mail blasts.



[Website Sponsorship]

Masthead
▪ Run of site
▪ Top-level sponsorship, two units, one on either side of
the Supply Chain Quarterly nameplate
▪ One of two rotating positions
▪ Provides maximum exposure for your message
▪ $15,500 net

Leaderboard ROS
▪ Run of site
▪ Sits just below masthead, above content area
▪ One of four rotating positions
▪ $12,500 net

Right-hand Column Rectangle
▪ Run of site
▪ Sits to the right of content area
▪ One of four rotating positions
▪ $10,250 net

Rates are for 12-month sponsorship.

[e-Product Rates and Specifications]

[E-Newsletter Sponsorship]

Supply Chain Executive Insight

Transmitted monthly, Supply Chain Executive Insight re-
flects readers’ desire for more information about their mar-
ket and their profession from the standard-bearer for
groundbreaking, supply chain-focused content, The Quar-
terly. As a value-add, Supply Chain Executive Insight
transmits not only to all 15,000 subscribers to our print edi-
tion but also to other global supply chain professionals
with proven buying influence for supply chain-related prod-
ucts and services.

Position 1
▪ Rate: $4,500 net

Position 2
▪ Rate: $3,250 net

Position 3
▪ Rate: $2,575 net

Supply Chain Quarterly PREVIEW

Transmitted the same day that the print issue of The Quar-
terly is mailed, this companion e-newsletter gives readers
a quick look at the new issue—and provides sponsors qual-
ified leads.

Position 1
▪ Rate: $3,500 net

Position 2
▪ Rate: $2,750 net

Position 3
▪ Rate: $1,975 net



[Website Ads]

Ad Type Dimensions File Size File Formats Animation 3rd Party Notes
Masthead Two units, 30K GIF, JPG, Up to Yes SWF and FLA files

each 184x90 px SWF, FLA 15 seconds require an embedded 
click-through URL or 
the clickTAG variable

Leaderboard 728x90 px 45K GIF, JPG, Up to Yes SWF and FLA files
SWF, FLA 15 seconds require an embedded 

click-through URL or 
the clickTAG variable

Rectangle 300x250 px 45K GIF, JPG, Up to Yes SWF and FLA files 
SWF, FLA 15 seconds require an embedded 

click-through URL or 
the clickTAG variable

[E-Newsletter Ads]

Ad Type Dimensions File Size File Formats Animation 3rd Party Notes
SCQ PREVIEW BOTH VERSIONS 30K GIF, JPG 3 loops max Click-through Rich media not

REQUIRED URL only. accepted. Copy for 
HTML version: No images. text version can
Positions 1 and 2: also appear along with
300x250 px image in HTML version
Position 3: at advertiser request; 
180x150 px if requested, specify 
Text version: bold, italics, or 
300 characters maximum underline formatting
(including spaces), as needed; specify
not including URL which word/phrase
URL: Max 60 characters should be hyperlinked

Supply Chain BOTH VERSIONS 30K GIF, JPG 3 loops max Click-through Rich media not
Executive REQUIRED URL only. accepted. Copy for 
Insight HTML version: No images. text version can

All positions: 468x60 px also appear along with
Text version: image in HTML version
300 characters maximum at advertiser request;
(including spaces), if requested, specify 
not including URL bold, italics, or 
URL: Max 60 characters underline formatting

as needed; specify
which word/phrase
should be hyperlinked

[Online Advertising Specifications]



[Dedicated Sponsor E-Newsletters]

Ad Type Dimensions File Size File Formats Animation 3rd Party Notes
Dedicated Max HTML Max 200K, BOTH VERSIONS Unlimited Yes ▪ Subject line should
Sponsor table width: including REQUIRED be supplied with
E-Newsletters 700px images 1 HTML file, creative 

1 plain text file ▪ Images should be
for each campaign hosted by advertiser 

or supplied in an 
accompanying folder 
and linked via the HTML 
file
▪ Body background 
color must be white; 
colored tables are 
allowed
▪ Rich media not 
accepted

[HTML and Layout Services]

For those sponsors with limited resources to develop e-product ad material within required technical specifications, Sup-
ply Chain Media (CSCMP's Supply Chain Quarterly) offers layout and development services at a rate of $150 per hour.
These charges will be added to your invoice for sponsorship. To avoid these charges, all sponsors are urged to pay close
attention to our e-product material specs and follow them whenever possible.

All materials should be submitted to Jeff Thacker, Director of eMedia, at jeff@SupplyChainQuarterly.com

[Online Advertising Specifications]



[Contacts]
[EDITORIAL OFFICE]
CSCMP’s Supply Chain Quarterly
500 E. Washington Street, North Attleboro, MA 02760

[EDITORIAL]
Mitch Mac Donald
Group Editorial Director
mitch@SupplyChainQuarterly.com

Peter Bradley
Editorial Director
peter@SupplyChainQuarterly.com

James A. Cooke
Editor
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Executive Editor
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Toby Gooley
Managing Editor
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Associate Managing Editor
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Senior Editor – CSCMP Liaison
mholodnicki@SupplyChainQuarterly.com

Steve Geary
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steve@SupplyChainQuarterly.com

Mark Solomon
Editor at Large
mark@SupplyChainQuarterly.com

David Maloney
Senior Editor, Special Projects & eContent
dmaloney@SupplyChainQuarterly.com

[CREATIVE/PRODUCTION]
Keisha Capitola
Director of Creative Services & Production Manager
19 Freedom Road, Scarborough, ME 04074
Phone: 508-326-2324
Fax: 207-883-2317
keisha@SupplyChainQuarterly.com
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[BUSINESS]
Jim Indelicato
Group Publisher
186 S. Wood Dale Road
Wood Dale, IL  60191
Phone: 630-521-9033
Fax: 630-521-9795
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jindelicato@SupplyChainQuarterly.com
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Publisher
4841 Steamboat Lake Court
Colorado Springs, CO 80924
Phone: 719-495-5050 
Fax: 719-495-7072 
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[ADVERTISING SALES]
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225 Fuller Street 
Brookline, MA 02446 
Phone: 617-232-2000 
Fax: 617-232-2951 
Cell: 617-834-3942 
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John Davis 
Director of Special Accounts
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Phone: 440-891-1138 
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jdavis@SupplyChainQuarterly.com 
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Glenview, IL 60025
Phone: 847-657-9322
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